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School of Business
Graduate Marketing Certificate

Students in the Marketing Certificate program will develop 
an understanding of marketing concepts and applications. 
Students will develop and communicate innovative approaches 
to stakeholders in a socially responsible manner and will be 
well positioned for several professionally recognized marketing 
certification exams. The Marketing Certificate is designed for 
students who want to enhance their marketing skills, enter 
the marketing profession, or complete additional coursework 
required for several professionally recognized marketing 
certification exams.

Required Course of Study
MKT 571 Marketing
This course prepares students to apply marketing concepts to 
create and sustain customer value. Students learn to solve mar-
keting problems in a collaborative environment. Topics include 
market research, customer relationships, branding, market 
segmentation, product development, pricing, channels, com-
munications, and public relations. (3 credits)

MKT 544 Integrated Marketing Communications
This course prepares students to apply integrated marketing 
communications as part of a strategic marketing plan. Students 
evaluate how marketing communication tools build brand value. 
Topics include advertising, promotions, public relations, sales, 
and direct marketing. (3 credits) Prerequisite: MKT 571

MKT 552 Technology Applications and e-Marketing
This course prepares students to integrate technology in mar-
keting functions. Students design the organization and content 

of a website to accomplish one or more marketing objectives. 
Topics include basics of the web, bandwidth, servers and storage, 
e-marketing, e-commerce, and targeting customers. (3 credits) 
Prerequisite: MKT 571

MKT 554 Consumer Behavior
This course prepares students to apply buyer behavior theories in 
the marketplace. Students evaluate how demographic, psychologi-
cal, and socio-cultural issues contribute to buyer behavior. Topics 
include consumer preference, brand perception, attitude forma-
tion, persuasion, motivation, and consumer protection. (3 credits) 
Prerequisite: MKT 571

MKT 562 Advanced International Marketing
This course prepares students to develop and manage a marketing 
strategy in an international business environment. Students will 
evaluate case studies of previous product launches and current 
research to create a launch strategy for a specific country. Topics 
include distribution systems, socio-cultural perspectives, business 
customs, product and service adaptations, and pricing issues.  
(3 credits) Prerequisite: MKT 571

MKT 593 Product Design and Development
In this capstone course students design an innovative product 
or service that satisfies an unmet consumer need. Students use 
research methods to identify opportunities or new product features 
that reflect the latest market trends. Topics include market environ-
mental analysis, marketing strategy, the marketing process, product 
development, ethics and social responsibility, innovation and dif-
fusion, pricing strategy, and strategic marketing issues. (3 credits) 
Prerequisites: MKT 571, MKT 544, MKT 554, MKT 552, and MKT 562

The U.S. Department of Education requires the University to provide the following information about each of our programs that lead to gainful employment in a 
recognized profession.

50% of students who completed this program during the most recent federal award year did so within normal time.1

Related occupations2

Marketing Managers #11-2021.00  

Program costs3	 Median graduate debt4

Tuition and fees	 $9,915 to $13,605 
Includes cost per credit, application fee, and fees for resources (books/eResources)
for students completing the program in normal time. 

Federal	 $20,165
Private	 $0
Institutional	 $0

1	� The on-time completion rate identifies the percentage of students completing this program during the most recent federal award year who completed it within “normal time.”  The term “normal time” 
means the length of time it would take a student to complete this program if the student is continuously enrolled, takes one course at a time, and successfully completes each attempted course. 
Students enrolled in this degree program are typically nontraditional students.  Students may exceed “normal time” for a variety of reasons, including, but not limited to, internships, practicums, clinical 
rotations, student teaching or administrator experiences required for licensure.

2	 Graduates of this program will be educationally qualified to enter the occupations listed. Visit onetonline.org for job descriptions.
3	� The range provided represents the sum of tuition and typical fees required to complete the program within normal time, based on the University’s 2011/2012 tuition levels.  The actual costs that will be 

incurred by a particular student to complete this program will depend upon factors specific to that student. Tuition rates for this program may vary due to factors such as: (i) geographic location of the 
student; (ii) modality of coursework; (iii) military service; and (iv) future changes in tuition rates. The number of credits required for a particular student to complete the program will be dependent upon 
various factors, including: (i) transfer credits available; (ii) repeated coursework; and (iii) completion of additional specializations within this program. Please contact an Enrollment Advisor for additional 
information. 

4	� The figure represents the median amount of debt incurred by students who completed the program during the relevant federal award year. The actual amount of debt a particular student will incur to 
complete this program is dependent on various factors specific to the student. Please contact an Enrollment Advisor for additional information. 


